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M-Cube and SCALA at the Promotion Expo 2008
Scala, Milan, Italy March 12" 2008-- Scala, the leading provider of end-to-end
solutions for the digital signage market, today amced its participation jointly with Scala
partner M-Cube at the prestigious Promotion Exmndp held at the Fieramilanocity in Milan,
between March 12and the 1% 2008, where the latest alternatives for in-stammwtion for the

modern commercial enterprise will be showcased.

M-Cube and Scala will be present at Promotion EXP08 with the latest advances for

dynamic advertising at the point of sale, in-stoi@keting and in-store radio.

“M-Cube has been a pioneer in the Italian digit@jnage market with itsdigital
ambience’ solutions” says Leonardo Comelli, M-Cube’s CEQidang “the many projects we
have underway confirm our intuition during the pi@st years, so we have brought to Promotion

Expo the most innovative technologies for our Ebih-Store offerings for retail clients”.

“We were privileged to collaborate once more withQube at Milan’s 2008 Promotion
Expo” states Oscar L. Elizaga, Scala’s Vice Pregider EMEA, adding “Promotion Expo is
clearly a prime occasion to showcase our leadiogn@logy for dynamic signage for in-store
merchandising and to highlight our clients’ succe&sies and projects in over 60 countries
around the world which continue to sustain Scalathes leading digital signage software

company on a global scale”.



Among the innovative technologies and tools featuie M-Cube’s Digital In-Store
solutions are LCD and projectors by NEC Italia and‘interactive window” powered by Scala’s
InfoChannel 5 software, thus extending the custoemperience to full touch-screen interactivity

with high definition content.

About M-Cube

In order to meet the ever growing expectations @5R-ommunication, M-CUBE is focused on
the delivery of hardware, software and servicedalitished in the year 2000, M-cube is
dedicated to the broadcast of multimedia contentsspecifically tailored for large commercial
organizations, such as in-store audio-video comoatinin systems, displays, interactive kiosks,
and multimedia totems. The company’s clients ineludany famous brands and recognized
names in the Italian market, such as Bernardi,d8eic Calzedonia, Banca Lombarda, AceGas,
Comune di Trieste, De Longhi, Disano Lighting Systd=urobrico, Go-Kids, Intimissimi, Ja-
cuzzi, Kenwood lItalia, Obi, Puntobrico, Quadrigai#t, and many others. M-CUBE has received
many awards for its creativity in in-store markgtirwinning the POPAI ITALIA 2004 and
POPAI EUROPE 2005 awards with the introduction leé Totem Trisensor, a revolutionary
advertising and communications medium capable td#gmating sounds, images, colours and
scents. This year M-CUBE won the POPAI AWARD 200%hvan innovative exhibition display
that reveals a 360-degree vision of the inside stae. M-CUBE is a subsidiary of Media
Technologies, a company specialized in web-baspticapions for both the public and private
markets. More information is availablevatvw.mcube.it

About Scala

Founded in 1987, Scala pioneered the Digital Signagustry and today remains the world's
largest provider of software for creating digitajreage networks, driving more screens that all
competitors combined. The company's InfoChannedtyxt line is used for dynamic digital
media networks in retail, education, entertainmgotiernment and other industries for diverse
applications such as Retail Advertising networksetéi® TV), Corporate Communications
(Employee TV), Digital Billboards, Digital Menu Bads, Digital Posters, Community Access
channels (Cable TV), Hotel lobby signage and infation channels, Gas Pump "toppers",
Convention Center Signage, Interactive touch-saesm Kiosks, etc. The Company's cutting-
edge InfoChannel software platform powers thousaofigligital signs around the world
including the digital signage networks of RabobdilEA, Bloomberg, Burger King, T-Mobile,
Virgin MegaStore, EuroDisney, Kiwi, McDonalds, WarrBrothers, Santiago Airport, Ericsson,
The Life Channel, Rikstoto, FuelCast, Repsol, ShétirgesGruppen, The Wall Street Journal
Office Network and many more. Scala is today headgved near Philadelphia, Pennsylvania,
USA and has wholly-owned subsidiaries in The Né#mgls, France, Norway, and Japan with a
direct presence in a number of other locations @nhtries. Scala's products are primarily sold
through an international network of Scala Certifledrtners. More information is available at
www.scala.com
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